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Branding your company is a very important step 
you can take in order to gain recognition and 
create awareness. Branding can range anywhere 
from creating a certain slogan for your company, 
having signature company colors, or even 
creating a logo that is associated with your 
business. The key to this is to make sure it is clear 
people know who you are and what you are 
offering. 

BRANDING 



Most business owners deem advertising as expensive, and because of this, small 
businesses tend to avoid advertising all together. However, there are many ways to 

advertise effectively on a small budget. You can advertise locally instead of nationally. 
Advertising locally is more cost-effective and can reach your target market much 

faster. If you want national attention, then another option would be online advertising 
like facebook ads and banner ads that were mentioned earlier. You could even 

sponsor events in your community such as a 5k run or charity event. Advertising and 
sponsoring will make a huge difference in the usually large advertising cost, as long as 

your pick the right media for your audience. 

BUDGET YOUR ADVERTISING



We live in a very technologically driven world. To keep up with interactive social 
media, a great idea to help jump-start your business is to get a business Facebook 
page. Facebook has over 1.66 billion active users and over 750,000 new users every 
day. The numbers don't lie, it’s a place you and your small business want to be to 
interact with people who already are, or could potentially be customers or clients. 

There are several aspects of Facebook that can be utilized to help market your 
company, and the best part- Facebook is free! 

FACEBOOK

Facebook Ads: Facebook ads are useful; you can understand your customers 
experience, you can select your target market, and its cost efficient. Facebook 

advertising allows you to get your ad viewed by the specific people you want to see it. 
You can choose your audience by age, interests and location. Most of the facebook 

ads show up on the user's sidebar. With 1.66 billion daily users on facebook, who 
usually are on 2 or 3 times a day, you’re bound to make an impression or find 
customers who can ‘like’ your page. You are constantly in contact with your 

customers and they can comment and interact on your page. I like to think of 
Facebook as the perfect mix of relationship and advertising. 



Twitter has exploded over the last 5 years in the world of social media. A twitter page can be 
viewed by people all over the world, along with your tweets. The unique quality that twitter has 
is “trending”, which gives users the ability to either join in on world-wide trends, or create your 

own trends that pertain to your small business. You can use this platform to tweet about things 
such as relevant news, company information, pictures or articles.

Hootsuite/Tweet are great tools to use that organizes your social media. They are free social 
media dashboards that allows you to send messages, tweets and status updates and even has 

a calendar for you to program your messages to be sent later in the future. It also has an 
analytics section where you can view who is following your business and how effective your 
messages are with your followers. Socialoomph.com is a tool for twitter that allows you to 

automatically follow those who follow you, and send your new followers messages directly. 

TWITTER



YouTube can have an effective hold on your marketing campaign. You can 
post videos of company events, or anything interesting that your company 

is doing. You can manage your own channel and get subscribers to your 
channel. YouTube also has an analytics section that shows you who’s 

viewing your videos, how many subscribers you have, and the reaction to 
those videos. It gives a good insight to how people feel about your company 
in a very visual way. YouTube is also free, and has tools to help generate new 

ideas for keywords to help promote your videos on YouTube and better 
access your target. Like Facebook, using banner ads on YouTube is another 
way to directly target your market. You can choose where to place your ads 

depending on the type of videos your target watches.

YOUTUBE



Google plus is a social network and identity service. It integrates different 
aspects of various social media- the google way. You can also create a 

business profile with Google + and incorporate things such as Circles and 
Hangouts. Circles allow users to organize people into groups for sharing. 

Hangouts are places used to facilitate group video chat. Google + is a very 
fun and interactive way to gain followers and get involved with clients, 

friends, and people that are interested in your company. 

GOOGLE +

LinkedIn is a great way to network with other business professionals, and 
advertise your company. Networking and building relationships helps every 

small business. It should be about quality not quantity. By using Linkedin, you 
can connect with other people and businesses, and have discussions on your 

page. Staying in touch with clients and businesses often have a positive 
impact. Like most social media platforms, LinkedIn is free to users. 

LINKEDIN



Blogging is a way to increase your organic 
search in search engines and generate 
awareness of your company. Writing a 
blog consistently gives your target insight 
into your company, and increases 
awareness and credibility. You can start 
your own blog on your website or for free 
at www.wordpress.com 

BLOGGING



Search Engine Optimization is essential to online searches and increasing 
the web presence of your small business. The volume of users clicking on 

a link after the first page decreases significantly, so it's crucial for your 
business to secure a top location within search results. This can be 

achieved by using phrases and keywords within the HTML code of your 
website. SEO is free to perform and is extremely beneficial to the success 

of a company because of the traffic it will drive to your website.

SEO



It’s no secret that Google remains the most utilized search engine 
surpassing Yahoo!, Bing, MSN, and AOL. Google Adwords is an advertising 
system that seeks to drive traffic from Google to their sites and generate 
leads. To capitalize on Adwords, you must bid on specific keywords. Once 

these keywords are searched via Google, company ads will appear as a 
sponsored link in the the search results page. This approach will draw 
attention to your specific business and give a better web presence by 

driving traffic to the main website. 

AD WORDS



E-mail marketing is a very useful tool that can be utilized to easily reach your 
target audience at no cost. We live in a time now where almost everyone owns 

a smartphone and are constantly accessible via e-mail. To take advantage of 
this on-the-go lifestyle, you can market your company straight to your target’s 

e-mail address.

To send out an email blast, it's best to have a database of contacts who have 
given you permission to opt-in and receive emails from your business. Once 

you generate a good database of contacts, you can send anything from 
newsletters, to press releases, to event announcements. A free e-mail blast 

website is mailchimp.com, or emailonacid.com.

DIGITAL MARKETING



Having a website significantly improves your customer reach no 
matter what services or products your small business offers. 

Websites are not just local, they are global, and it gives your business 
a chance to showcase work, and have an easy way for prospective 
clients to contact your company. It’s safe to remember that more 

than 2.4 billion people use the internet every day, and some 90% of 
those have purchased something, or contacted a company online in 

the last 12 months. So by not having a website, you will be missing 
out on a big piece of the pie.

WEBSITES

http://www.thecultureist.com/2013/05/09/how-many-people-use-the-internet-more-than-2-billion-infographic/


QR codes have become popular over the past few years and the 
reasoning may be simple; its creative, free and an interactive way to 

promote your small business and draw attention to your website. QR codes 
are barcodes that are highly responsive and direct users to specific data. You 
can utilize this tool for your business by managing where you want your QR 
code to send people. It’s ideal for registration forms, promotional items, your 

website or coupon. Best of all, you can place QR codes almost anywhere 
including labels, business cards, t-shirts, posters, etc. 

QR CODES

radiantwebsitedesigns.com


